[B&L] Clarify Your Brand

Or, How to Talk About Who You Are, What Makes
You Different, and Why People Should Care

P

Marketing that Works for Big-Hearted Businesses



How Do You Choose?







What is a Brand? Really?
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The Sweet Spot




Who ARE You?

1 Your passions, expertise, strengths
} Your weaknesses, quirks
+ Your Big Why, Mission & Vision

+ What you want to be known/
remembered for




our Story = Your Brand

A How People
Understand You

A The Persona of your
Business

- AExpressed visually,
Irough words
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Where is Your Brand Unclear?

Do we see the benefits?!
Too many ®door s t

Can we tell you apart from your

\ompetltors’? \




Name of Your Business
Logo

Tagline

Website Design/Layout
About Page
Themes/Metaphors
Social Media Profiles

1 All the Words, All the Pictures
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