
Or, How to Talk About Who You Are, What Makes 
You Different, and Why People Should Care  











YOU 
Your 

Clients  



}Your passions, expertise, strengths  

}Your weaknesses, quirks 

}Your Big Why, Mission & Vision 

}What you want to be known/ 
remembered for  

 

 



ÅHow People 

Understand You 

ÅThe Persona of your 

Business 

ÅExpressed visually, 

through words  

& emotions 







}Do we see the benefits?!  

}Too many ®doors¯ to walk through? 

 

 

 

 

}Can we tell you apart from your 
competitors?  

 



}Name of Your Business 

}Logo 

}Tagline 

}Website Design/Layout  

}About Page 

}Themes/Metaphors  

}Social Media Profiles 

}All the Words, All the Pictures  


