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[SS] How I Put Together My
Content Strategy

Nurturing Readers, Clients AND My Bottom Line



Strategy vs. Tactics

Tactics= doing things (like creating content)
just to do them. (NO Plan)

Strategy= doing things as a way to get where
you want to go. (Using a Plan)




Supporting My SMART Goals

+ Building My List

1 Filling a Workshop

1 Selling a Book

; Adding New Coaching Clients
; Building a Brand Message
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Your Heroic Ideal Client
Who is your ideal client and
what does she hunger for? She
has a history, motivations and
goals. When you know what those
are, you'll be better able to find
her and connect with her.

Small Bites Via Email
Marketing

Short Stories yia Email From

Content Strategy

Nourish Your Audience via Your
Content. Improve your
storytelling skills and create
intentional messages that feed
your prospects exactly what they
need to know in order to hire you.
Learn how to to consistently
inspire, educate and create
community via your blog.

Love-filled Sales
Conversations

One-on-one sales conversations

Deepen Online
Relationships

Warm up your social media
strategy: Which channel(s) are
right for telling your story and
reaching your ideal customers?
How much should you automate
your social media presence? We'll
look at how to tell a story using
these tools so that you build
engagement and deepen
relationships.

Systems for Equilibrium
Marketing systems to stabilize

and balapce the growth of your

Turn Up the Flavor of
Your Brand

Your Brand's Story: As the
mentor to your hero, it's
important to understand your
own super powers and passions
and how to share them so you get
noticed and loved for exactly who
you are.

Annual Soirée
Spend 2 Days in Portland or join
us via Livestream. We'll cook and



Can’t Happen in a Vacuum

What else Is going on in the world?
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Help Others Get What THEY Want

1 Goes back to research: Always Be Listening/Asking
» Understand where they are on the path

; Provide content that entices them along
(logical next need/yearning)




Brainstorming Never Ends

; Collect ideag | use posit notes on a

;1 Planning annuallyuarterly,monthly
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BAt least one emaill
BPossibly one or two blog posts

1 Create space for guest posts, guest speaking

; Recycle, raise, repurpose!




My Go-To Promo Content

1 Common Misconceptions, Assumptions, or Mistakes
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1 Analyze Ways People Get Blocked

; FAQs (for email)

;1 Testimonials
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1 LOOSE editorial calendar

1 Writing weekly, Monday Tuesday + other days when
iInspired

1 Publishing & emailing weekly
1 Repurposing monthlg quarterly
; Soclal media daily




