
Heart-to-Heart Connections, One Bite a Time 





Can you connect more often 
and deeper with your 
existing people via social 
media or email? 
 









 An Opt-in gift that THEY WANT. 

 They love your blog and want more. 

 They see you offer specials by email. 

 They’re doing research on you and your business. 

 





What’s their story? 
◦ Where can you connect online? 

◦ Do they have a website? 

◦ Where do they live? 

◦ What questions matter to the both of YOU? 



Any number (from 1 to X) of pre-written emails that 
ideally you set up BEFORE you begin getting 
subscribers. 

 







 We know (and like) the sender 

 We’re doing business with the sender 

 The Subject Line tells us it’s important 

 We have the time/interest in that moment 



 We’re too busy for “that” right now 

 We’ve forgotten why (or that) we signed up for it  

 The Subject Line tells us it’s not relevant 



 Write to one person 

 Ask questions (encourage responses) 

 Say something helpful, meaningful 

 



 It’s about you, but it’s really about them. 

 Be vulnerable. 

 Stay with ONE point. 

 Have one call to action. 





 Which subscribers opened 
your last 5 emails? 

 What did they click on? 

 Did they buy anything? 

 Are you connected to them 
on social media? (Social Pro 
@ Mailchimp; Contactually; 
Rapportive)  

 



 Pay attention to which emails you decide to open 
and read. Copy the subject lines of at least 15 emails 
that you open and read over the course of a few days. 
Tell us WHY you decided to open. 

 Subscribe to at least 3 newsletters from your DDR 
co-hort. Note 3 things you like about each of them. 
Note 1 thing you feel could improve for ea. 

 Share your favorite email newsletters – the ones you 
open and read no matter what the subject line says. 
Tell us why you signed up (if you can remember) and 
how often you receive. Why you love them. (At least 
one.) 

 
 



 Choose ONE area of your email marketing you’d like 
to improve this month. Tell us what that is, and what 
you need to do to make that happen. And how you 
know you’ve succeeded. Think about: 

◦ Opt-in Process/Gift 
◦ Frequency you send 
◦ Content!  
◦ Subject Lines 
◦ Autoresponders: What needs to happen to catch folks up? 
◦ Open rate 
◦ Click rate 
◦ Resulting Sales 

 
 



1. Post your answers to the forum no later than 
NOON Friday, May 22nd @ Noon (PST) 

2. Each person who meets the deadline will be 
entered into a drawing for a free 30 min 
email strategy session. 

 
 

 


